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VISUAL IDENTITY

1.0
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The handy logo is clean, cursive and of a 
handwritten font, much like a signature, 
inspired by the personalized nature of 
handy as a luxury travel companion. The 
logo finishes with a touch of orange, a key 
color for handy, making it an instantly-
recognizable feature. Another brand 
element is the letter “h”, stylized to play an 
integral part in the logo.

handy LOGO

1.1
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It is constructed from a freehand script, 
with the loop and curl of the letter “h” 
guiding the audience’s eyes. Each letter 
is connected in equal width to suggest an 
effortless consistency. The x height here 
represents the roof of the shoulder and 
height of the bowl.

Please note: logo artwork should never be 
redrawn. Always use artwork supplied.

LOGO CONSTRUCTION
0.5

1.2
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1.3
The exclusion zone of the logo is the x 
height, or the height of the letter “a” of the 
lower bowl. This is the minimum clear 
space distance around the logo.

handy Brand Guideline • Identity

EXCLUSION ZONE
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This is the abbreviated form of the logo – 
a single “h” icon. It is best used in social 
media or on mobile devices when display 
space is limited. The exclusion zone of 
the mini h logo is also represented by the 
height of the lower bowl. 

Again, the focus remains the touch of 
orange and the loop and curl of the 
letter “h”.

mini h logo

1.4
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LOGO COLOR

1.5

Pantone 296C

100C 80M 30Y 85K

0R 15G 35B 

#000F23

Pantone 715C

0C 63M 100Y 0K

255R 132G 0B

#FF8400
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LOGO COLOR 
(MONO TONE)

1.6
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1.7

handy logo should never be stretched, 
further stylized, or distorted. Always use 
the master artwork and please avoid the 
following:

Do NOT stretch the logo Do NOT redraw the logo Do NOT redraw the logo

Do NOT resize logo element Do NOT add shadow Do NOT blur the logo

LOGO INCORRECT 
USE
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1.8
Print minimum size
The minimum size of handy logo should be no less than 10mm in width.
The minimum size of the mini h logo should be no less than 8mm in width.

Online minimum size
The minimum size of handy logo should be no less than 40 pixels in width.
The minimum size of the mini h logo should be no less than 16 pixels in width.

MINIMUM SIZE

10mm 8mm

16 pixel40 pixel

To ensure legibility across all platforms and 
devices, a minimum display size of the logo 
– handy or mini “h” – must be adhered to 
as below:
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The placement of the handy logo depends 
on the type of medium and dimensions 
being used. In general, the logotype is 
placed at the header and the footer. 

LOGO PLACEMENT =
1.9
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1.10
PHOTO BACKGROUND

Without transparent 
black layer

With transparent 
black layer

When the logotype is placed on top of a visual, 
a transparent black layer must be added on top 
of the visual to enhance legibility.
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LOGO ORIENTATION

CE
N

TE
R 

LI
N

E

SAME SPACE SAME SPACE

CE
N

TE
R 

LI
N

E

1.11
To keep a clean Always use the center 
part of “handy” (excluding the dot) to align 
center. The width of “handy” is the length 
from the stem of letter “h” to the rightmost 
edge of letter “y”. 



handy Brand Identity and Style Guide  |  Identity

Primary Colors Secondary Colors

Pantone 2312C
35C 32M 50Y 1K
168R 158G 138B
#a89e8a

When designing supplementary items, such as stationeries and merchandises, 
the use of secondary palette will allow for a broader artistic freedom, without 
competing with the primary brand colors.

These secondary colors are versatile and neutral. Each palette can complement 
either primary color, and is vibrant enough to be impactful. The subtlety is also 
suitable in representing handy as a luxury travel companion. When using the 
colors for print, it is important to always to use solid Pantone links. This way, 
all materials will be consistent, and colors vibrant. These same vibrant colors 
cannot be achieved using standard CMYK printing. Only use CMYK colors when 
absolutely necessary.

Pantone 3248C
55C 0M 35Y 0K
110R 203G 184B
#6ecbb8

Pantone 2801C
55C 72M 8Y 0K
134R 94G 156B
#865e9c

1.12

Pantone 296C

100C 80M 30Y 85K

0R 15G 35B 

#000F23

Pantone 715C

0C 63M 100Y 0K

255R 132G 0B

#FF8400

CORPORATE COLOR
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Typography is an important part of any 
visual identity. The correct typeface, 
in any language, helps us convey the 
message of handy – tasteful, casual, 
confident and personal.

Roboto is the primary typeface to be used 
in handy’s body copy and headlines. It 
is a highly legible font designed to work 
equally well in print and on mobile and 
computer screens.

TYPOGRAPHY Rob
Roboto
Roboto fam
Roboto family
Roboto family
Roboto family

Light
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789

Regular
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789

Medium
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789

1.13
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handy represents leisure, well-traveled 
and exploration. Images on or related to 
handy should suggest a sense of wonder 
and dynamism, and they should subtly add 
to any supplementary text. These images 
should also capture moments of inspiration 
or enlightenment, when things are seen in a 
new way.

Always consider where the logo and type 
will sit in the composition. 

Images should always be of high quality 
and resolution. Please note that photos 
here are examples only.

PHOTOGRAPHY STYLE

1.14
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With the proliferation of mobile devices, 
icons play an increasingly important role 
in interface design; their representations 
are easily understood. Icons on handy can 
enhance scannability, save space on mobile 
screens, and afford clear, tappable targets. 
These icons should be used as a branding 
element as they are recognizable even on 
different devices. These icons can be used 
in all communications.

ICON STYLE

1.15



APPLICATIONS

2.0
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CHAN DA MAN
POSITION

daman@chan.com

852.1234 5678

852.1234 5678

852.1234 5678

1/F, 101 King’s Road,
North Point, Hong Konghttp://handy.travel

A Smartphone
Exclusively For You 

I'm handy 
& Complimentary

A SMARTPHONE EXCLUSIVELY FOR YOU 
During your stay in Intercontinental Hong Kong, a handy smart phone is 
offered for you to stay connected anytime and anywhere.  

This handy smartphone brings extra benefits during your stay with us. It is 

one of the hotels' valuable assets, please use with care. 

You will be charged of HK$2,000 for any loss or damage.

Unlimited Local & International Calls

Unlimited 3G Mobile Internet

Exclusive Dining Discount

Exclusive Dining Discount

Unlimited 3G Mobile Internet

(China, Taiwan, India,  Australia and UK only)

http://handy.travel

Susan Graham
Director

This card is the property of Tink Labs Limited.
If found, please return to 1/F 101 King’s Road, 
North Point, Hong Kong.
For Enquiry please call+852 3698 2200

ID.No.:1212213232

852.1234 5678

852.1234 5678

1/F, 101 King’s Road,
North Point, Hong Kong

handy.travel

852.3698 2200

852.3698 1899

http://handy.travel

1/F, 101 King’s Road,North Point, Hong Kong

Stationery is one of the key elements to 
building handy’s brand image. A consistent, 
bold and dynamic visual identity can leave a 
positive and lasting impression on handy’s 
customers and partners.

STATIONERY

2.1
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HANNAH CHONG
ACCOUNT EXECUTIVE

� hannah.chong@tinklabs.com

� 852.6466 5381

 852.9559 4199

� 852.3698 1899

� 1/F, 101 King’s Road, 
 North Point, Hong Kong

http://handy.travel

handy business cards should be used by 
all employees of the company. The logo 
should always align to center and printed 
in handy’s logo colors. The recommended 
dimensions are shown as below. 

Printing on 352gsm uncoated fancy paper 
is recommended.

Shown in 100%

Measurements: 
90mm x 52mm

Printing:
2C x 2C

Name: 
Roboto Light 12 pt, tracking 0pt

Title:
Roboto Light 6.5 pt, tracking 20pt

Contacts:
Roboto Light 6.5 pt, tracking 0pt

BUSINESS CARD

2.2
9mm

9mm

10mm

13mm13mm 9mm



handy Brand Identity and Style Guide  |  Applications 23

85 2.3698  2 20 0

85 2.3698  189 9

ht tp ://h andy .t rave l

1/F, 101 K in g’s Ro ad ,No rt h Poin t,  Hong  Ko ng

Like the handy typography, our letterhead 
are designed to represent the company’s 
style – tasteful, casual and confident.

The letterhead is to be used with a DL 
envelope, and should be folded into three 
parts at the folding line measured 99mm 
from the top. Printing on 110gsm uncoated 
matt paper is recommended.

Shown in 50%

Measurements: 
210mm x 297mm

Printing:
2C x 1C

Address details:
Roboto light 12 pt, tracking 25pt

Body text:
Roboto light 12 pt, tracking 25pt

LETTEHEAD

2.4
Address Details 202
PO Box 1234567
One Building
Dubai, United Arab Emirate 
+971 12345 3442

To whom it may concern,
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent sit amet luctus urna, 
porta feugiat elit. Phasel-lus posuere imperdiet sem, vitae posuere neque interdum non. 
Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos. 
Maecenas pharetra diam ut odio ultricies porttitor. Ut auctor magna nec orci dapibus 
lobortis. Integer rhoncus vestibulum iaculis. Quisque id facilisis enim, at aliquam sem. In 
scelerisque aliquam leo, eu tincidunt nisi pellentesque at.
Ut id consequat nisl. Mauris quis tincidunt purus. Suspendisse gravida blandit ante sit 
amet hendrerit. Praesent eros magna, malesuada a eros a, dapibus gravida dui. Aliquam 
nec ligula id libero accumsan dignissim vitae non risus. Pellentesque habitant morbi 
tristique senectus et netus et malesuada fames ac turpis egestas. Nullam tincidunt 
pharetra tellus non volutpat. Donec ultrices orci quis risus gravida, vel eleifend risus 
tincidunt. Suspendisse sit amet elementum leo. Nunc ultricies pellentesque congue. Donec 
odio mauris, luctus eu pretium nec, sagittis id eros. Aliquam congue arcu vitae metus 
varius facilisis.
Curabitur malesuada augue egestas risus dapibus rutrum. In hac habitasse platea 
dictumst. Praesent cursus metus vel dapibus facilisis. Nullam imperdiet iaculis tellus, at 
varius lacus dapibus eget. Integer pretium pulvinar sodales. Ut arcu nisl, suscipit eu dolor 
at, accumsan ultricies metus. Morbi congue malesuada justo ali- quet interdum. Nunc 
sollicitudin auctor ante eu fringilla. In at diam rhoncus, tempus dui venenatis, dapibus est. 
Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia Curae; 
Proin egestas ante non sapien mollis euismod. Phasellus laoreet augue ut felis mollis, 
non commodo dolor tincidunt. Donec placerat dolor sem, ut tincidunt tellus condimentum 
dapibus.

Cheers,
Name Position
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MATT JONES
ACCOUNT EXECUTIVE

ID.No.:1212213232
This card is the property of Tink Labs Limited. 
If found, please return to 1/F 101 King’s Road, 
North Point, Hong Kong.
For Enquiry please call +852 3698 2200

handy staff cards should be used by all 
employees of the company. The logo and 
information block should always align 
center, and printed in handy’s logo colors. 

Photographs should be professionally 
taken, while the style should evoke a sense 
of warmth to reflect credibility of the 
company and enhance overall brand image. 

Shown in 100%

Measurements: 
Card - 85mm x 53mm
Sticker - 83mm x 51mm

Printing:
2C x 2C

Name: 
Roboto Light 11 pt, tracking 2pt

Title:
Roboto Light 6.5 pt, tracking 20pt

Contacts:
Roboto Light 5 pt, tracking 0pt

STAFF CARD

2.3

Staff photo style references
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Standard DL envelopes should be used 
with all letters sent out by handy. Printing 
on 180gsm uncoated matt paper is 
recommended.

Shown in 50%

Measurements 
210mm x 297mm

Printing 
2C x 1C

Address details
Archer book 10/12 pt, tracking 25pt

DL ENVELOPE

2.5
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Standard DL envelopes should be used 
with all letters sent out by handy. The 
brand colors should be used in the 
envelope, with the logo and contact 
information printed on the front, the mini 
“h” logo on the reverse side. 

Printing on 220gsm uncoated matt paper is 
recommended.

Shown in 40%

Measurements 
25mm x 355mm

Printing 
2C x 2C

DOCUMENT 
ENVELOPE

2.6
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Paper folders serve as the stakeholder’s 
first touchpoint for handy following the 
initial meeting. The design, therefore, is as 
important as the content it holds.

The logo should always align center on the 
cover of the paper folder, which is printed 
in handy’s logo color. Upon unfolding, the 
folder is complemented by a secondary 
color and the “h” logo. A pocket is also 
added to secure the contents and a handy 
business card.

Printing on 220gsm paper  and matt 
lamination is recommended.

Shown in 40%

Measurements 
25mm x 355mm

Printing 
2C x 2C

PAPER FOLDER

2.6
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The email signature should include the logo 
with details placed next to it on the right.

EMAIL SIGNATURE

2.7

Bennett Leung Creative Director

M. 9236 0010   •   F. 3698 1899   •   E. bennett.leung@tinklabs.com

http://handy.treavel   •   1/F, 101 King's Road, North Point, Hong Kong
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Custom designed cardigans will be 
distributed amongst handy staff. Note the 
logo on the left chest and a touch of orange 
on the buttons for a subtle and consistent 
brand image.

CARDIGAN

2.8
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POLO SHIRT

2.9
Custom designed polo shirts will be 
distributed amongst staff for promotional 
purposes (e.g. events such as the Rugby 
Sevens). Note the logo on the left chest 
and a dash of orange on the buttons and 
the bands on the sleeves for a subtle and 
consistent brand image.



DIGITAL

3.0
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Both the regular logo and mini h icon can 
be used on social media platforms to build 
a brand recognition. Legibility of the logo 
must be considered. Manager of these 
accounts should use his discretion when 
deciding which logo – full handy logo or 
mini “h” logo – to use. 

These icons can be used for all 
communications. 

SOCIAL MEDIA

3.1
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Roboto Light
Sz: 60px / Leading: 60px

Roboto Light
Sz: 21px / Leading: 40px

Roboto Light
Sz: 26px / Leading: 31px

Roboto Light
Sz: 218px / Leading: 18px

The “Roboto Light” font is the primary 
typeface to be used in body copy and 
headlines on the handy app. The font is 
legible and works well on smartphone 
screens. The san serif typeface is not overly 
formal thus allowing the communicated 
message to be more relatable. 

Please refer to the image on the right for 
the detailed fonts.

handy APP FONT 

3.2
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Roboto Light
Sz: 50px / Leading: 50px

Roboto Light
Sz: 18px / Leading: 22px

Roboto Medium
Sz: 30px / Leading: 48px

MHeiHK Bold
Sz: 50px / Leading: 50px / Tracking: 60

MHeiHK Medium
Sz: 18px / Leading: 22px

MHeiHK Bold
Sz: 30px / Leading: 48px

MHeiHKS Bold
Sz: 50px / Leading: 50px / Tracking: 60

MHeiHKS Medium
Sz: 18px / Leading: 22px

MHeiHKS Bold
Sz: 30px / Leading: 48px

For all landing images in English, Roboto 
Medium should be used for the heading and 
Roboto Light for the article title and call-to-
action text and icon.

For all landing images in Traditional 
Chinese, MHeiHK Bold should be used for 
the heading and article title, and MHeiHK 
Medium for the call-to-action text & icon.

For all landing images in Simplified Chinese, 
MHeiHKS Bold should be used for the 
heading and article title, and MHeiHKS 
Medium for the call-to-action text & icon.

handy APP FONT 

3.3



This handy brand guideline is available online at handy.travel/brandidentity

Or if you have any questions, please reach us at:

1/F, 101 King’s Road, North Point, Hong Kong

T: +852 3698 1899 

E: handy@tinklabs.com

Revolutionizing Travel.

v1.0.1 20150902

http://1b3d3.http.cdn.softlayer.net/801B3D3/api3.handy.travel/img/handy_logo_kit.zip
mailto:handy%40tinklabs.com
Alan Lee



